TERMS AND CONDITONS

These Terms and Conditions prevail in the event of any conflict or inconsistency with any other
communications, including advertising or promotional materials. Entry/claim instructions are deemed to form
part of the Terms and Conditions and by participating all entrants will be deemed to have accepted and be
bound by the Terms and Conditions. Please retain a copy for your information.

1. The promotion is open to UK residents aged 18+ who visit one of the participating stores on the specified
dates of the event.

2. Promotion available in 55 stores — see store list

N.B. The Promoter reserves the right to change the dates and venues in the event of unforeseen circumstances
beyond its control. Prior notification of any changes may not be possible and participants should check in store
prior to making their purchase.

3. The personalised service will be available in participating stores on the dates stated. Activity times are 11:30
—16:30 Thursday — Saturday and 11:00 — 15:00 on Sundays. The service will not be available to any participants
arriving at the stand after the stated time. Personalised tin lids are Limited Edition and subject to availability,
while stocks last.

4. The promotion will end at the stated time and date at each venue, or when all promotional stocks have
been depleted, whichever is sooner.

5. The Promoter reserves the right to reject any names or words it deems to be in bad taste, or any that are
longer than the maximum available nine (9) characters.

6. Participants will be required to purchase a 1.2kg Tin of QUALITY STREET at one of the participating
Sainsbury’s stores. Complete a card with the name/words they wish to add to the tin lid with a maximum of
nine (9) characters including spaces, and hand it to a member of the QUALITY STREET event team. The
applicant will be responsible for ensuring the name(s) or word(s) on the card are correct. Neither the
Promoter, nor the event team can be responsible for any errors or misspelling of names or words on the
application card, and errors cannot be corrected, or replacement lids provided.

7. Purchases must be made in the usual way at the checkout. Purchases cannot be made at the stand.
Participants will be required to take their tin along with their till receipt showing their qualifying purchase to
the promotional stand to be personalised.

8. Maximum of two free personalised tin lids per customer. In the event of a customer purchasing more than
two tins, only two lids will be subject to the free personalised service.

9. Chosen words to be added to the QUALITY STREET Tin lid must not contain trademarks owned by others, nor
advertise or promote any brand or product of any kind, nor contain copyrighted names or words owned by
others without permission.

10. Participants will be provided with their new personalised tin lid and the original. The in-store team will be
unable to dispose of the original/spare tin lids.

11. The Promoter reserves the right to cancel or withdraw the event at any time due to unforeseen technical
difficulties.

12. The Promoter’s decision is final and binding all matters.

Promoter: Nestlé Confectionery UK, Nestlé UK Ltd, York YO91 1XY



